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Abstract: The institutional transformation of the State Islamic 
Institute (IAIN) into the State Islamic University of Sunan 
Ampel (UINSA) Surabaya has generated on social mobility, 
horizontal mobility in particular, and has changed the com–
munication patterns of the campus community and villagers. 
This study discusses the sociology of communications of 
campus community and citizens of Jemur Wonosari post-
transformation of UINSA. It has revealed that the villagers 
tend to perceive the students as the economic symbol rather 
than as the agent of change. Students have not contributed to 
socio-cultural and religious development. Therefore, they 
need to develop self-concept and perception as change 
agent and contribute to socio-religious change, especially by 
using convergence model of communication. 
Abstrak: Transformasi kelembagaan Institut Agama Islam 
Negeri (IAIN) menjadi Universitas Islam Negeri Sunan Am–
pel (UINSA) Surabaya telah mendorong terjadinya mobilitas 
sosial, khususnya mobilitas horizontal, dan mengubah pola 
komunikasi sosial warga kampus dan warga kampung. Studi 
ini membahas sosiologi komunikasi warga kampus dan 
warga Jemur Wonosari pascatransformasi UINSA Surabaya. 
Hasil studi menyatakan bahwa masyarakat cenderung mem–
persepsikan mahasiswa saat ini (perception to the other) 
masih sebatas sebagai simbol ekonomi saja daripada sebagai 
agent of change. Mereka belum berkontribusi dalam pe–
ngembangan sosial-budaya dan keagamaan. Untuk itu, ma–
hasiswa perlu membangun persepsi dan konsep diri (self-
perception and conception) sebagai agent of change dan 
berkontribusi untuk perubahan sosial keagamaan, khususnya 
dengan menggunakan model komunikasi konvergensi. 
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